
CONVENIENCE
Colleges and universities with convenient dining options attract more students and 

generate more revenue. Discover how dining trends have shifted toward a focus on 

convenience, what today’s students are looking for, and how successful universities have 

added convenient options to their food service plans.

THEN...

CONCEPT ATTRIBUTES THAT 
PROVIDE CONVENIENCE

PERCENT OF THE TIME
FOOD SERVICE MEALS ARE…

AND NOW...

EMERGING METHODS
FOR CONVENIENCE

WAYS TO ENCOURAGE 
STUDENTS TO PURCHASE A 
MEAL PLAN

Extended Hours

Convenient 
Locations

C-Store/Mini Mart

Portable
Options/Snacks

Tech/Online 
Ordering

Next Gen Vending 
& Formats

Delivery

Sustainable/On-
the-Go Packaging

Convenience is the top reason for 
students to participate in meal plans...
…BUT FEWER STUDENTS CITE THAT AS IMPORTANT, DUE TO STANDARD 
AND 3RD-PARTY DELIVERY GIVING RESTAURANTS AN ADVANTAGE

of students want snacks they can 
purchase with a meal to save for later

More restaurant, retail and grab-and-
go locations accepting meal plans

FLEXIBILITY

MORE CHAINS 
ACCEPTING 
MEAL PLANS

GREATER VARIETY

EXTENDED HOURS

CUSTOMIZATION

37%

29%

24%

24%

23%

Offering order-ahead, pre-pay and 
delivery services

Serve-yourself stations

Effective and sustainable packaging

of students want more on-
campus delivery

of universities indicate plans
to incorporate automated on-
campus c-stores

of students want more portable, 
handheld options

59%

44%

38%

24%

+27%
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BREAKFAST

 PIZZA

MENUS 
ONLINE

ONLINE 
ORDERING

TABLET 
ORDERING

SOCIAL 
MEDIA

MOBILE 
PAYMENT

PREORDER/
PAY

DRONE 
DELIVERY

FINGERPRINT 
READER

SPECIALTY 
SANDWICHES

OATMEAL FISH
SANDWICH/WRAP

BREAKFAST
SANDWICH/WRAP

PORK
SANDWICH/WRAP

Consumed at food-
service location DeliveredTaken to go

TECHNOLOGY OF INTEREST

ON-CAMPUS CONVENIENCE

CONVENIENCE ON THE MENU

46%

37%

17%

GIVE YOUR STUDENTS

Discover the secret that many top 
universities are using to recruit and retain 
more students while saving money.

CLICK HERE TO GET THE GUIDE

http://campusinsights.aramark.com/how-public-private-partnerships-enhance-the-student-experience

